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Diab e lust the Fact

Since 1979, Diablo magazine has been delivering an award-winning lifestyle publication.
Diablo has perfected a readership that no other medium delivers, one that assures
our advertisers success when it comes to reaching ready, willing, and able buyers.

Diablo distributes 43,500 magazines every month, making more than 1.25 million impressions
per year. Distribution includes targeted delivery of more than 40,000 magazines to the area’s most
affluent households—from the Berkeley and Oakland Hills to Lamorinda, Walnut Creek, Danville,
Blackhawk, and the Tri-Valley.

Diablo reaches new readers every issue with placement at premier newsstand locations that
include Andronico’s, Whole Foods, Safeway, Barnes & Noble, Borders, and Lunardis; placement in
key transportation outlets like Oakland Airport and Black Tie Transportation vehicles; delivery to new
move-ins; and distribution at community events.

Diablo’s circulation is audited by BPA International to provide assurance that all copies
are distributed as promoted. BPA is the preferred global provider of audited data for the marketing
and media/information industries. Diablo's reader demographics are guaranteed through surveys
conducted by Monroe Mendelsohn Research, Inc.

Diablo readers are loyal. They actively look to Diablo for trusted information and resources
every month. Eighty-one percent spend at least 30 minutes with each issue. And, the average length
of time as a Diablo reader/subscriber is six and a half years.

Successful advertising campaigns build consumer mindshare through repeated exposure
to marketing messages. Diablo magazine's regular monthly distribution keeps advertisers’ brands
top-of-mind, helping consumers recall advertisers’ products and services when purchasing
decisions are being made.

Diablo advertising programs offer value. Diablo's frequency rate discounts and zone-
only ad buys create cost-effective options to meet every advertiser's needs—whether it's to reach the
entire Diablo distribution or only a specific geographic market.

Diablo is deeply committed to strengthening the fabric of the community through signature
events, subscription fundraising promotions, media sponsorships, and employee volunteer programs.
Throughout the year, Diablo works with more than 100 grassroots and major nonprofit organizations
to help them reach their fundraising and promotional goals.

Diablo is recognized for excellence. Diablo is a member of the City and Regional

Magazine Association (CRMA). CRMA member publications are held to high standards and must be
of general interest, consumer oriented, and have unbiased editorial content. Diablo magazine has been
recognized by CRMA, receiving multiple awards for excellence in publishing, including Overall Design
and General Excellence.

The Diablo brand name is known and respected both locally and nationally.

Diablo Publications: Diablo magazine | Design for Living magazine | Napa Sonoma magazine | Diablo Arts magazine |
Concierge visitors guides | Destination Oakland visitors guide | Tri-Valley, California Visitors Guide | Custom Publishing

MAGAZINE Diablo magazine = 2520 Camino Diablo * Walnut Creek, CA 94597 = (925) 943-1111 = Fax (925) 943-1045 = www.diablomag.com

DMFACTS10



F #T.r..uf it

Jﬁ

Space Editorial
Issue Closing Highlights Special Advertising Sections
January 11711709 Health & Wellness Bridal, Diablo Professionals Profiles: Finance
February 12/156/09 Romance Options for the Home
Homestyle
March 1/13/10 Spring Fashion Diablo Style
Parenting Diablo Kids
April 2/14/10 Homestyle Options for the Home
May 3/17/10 Women to Watch Diablo Women
June 4/14/10 Summer Fun
July 5/12/10 Best of the East Bay
August 6/15/10 End of Summer Diablo Professionals Profiles: Home Design and Architecture,
Pet Issue Diablo Kids/Back to School
September  7/14/10 Homestyle Options for the Home, CVS/pharmacy LPGA Challenge,
Fall Fashion Diablo Style
October 8/11/10 Getaways Diablo Professionals Profiles: Medical
November 9/15/10 Food and Fine Dining Menu Guide
Restaurant Awards Holiday Gift Guide
December 10/13/10 Threads of Hope Holiday Gift Guide

Diablo magazine always covers the best of the East Bay. In addition to our feature stories, in every

issue you will find:

Speak of the Devil—newsy tidbits, trends, and tales about Diabloland.

Departments—topics ranging from family, health, politics, and business to technology, the arts, travel, and

style.

Food Scene—the East Bay’s lively dining options, with restaurant reviews, food finds, drink

recommendations, recipes, and the area’s most comprehensive dining listings.

Faces—a must-see photographic celebration of the East Bay's social scene.

MAGAZINE

Diablo Publications: Diablo magazine | Design for Living magazine | Napa Sonoma magazine | Diablo Arts magazine
Concierge visitors guides | Destination Oakland visitors guide | Tri-Valley, California Visitors Guide | Custom Publishing

Diablo magazine = 2520 Camino Diablo * Walnut Creek, CA 94597 = (925) 943-1111 = Fax (925) 943-1045 = www.diablomag.com
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Since 1979 Diablo magazine has reflected the lifestyle of the San Francisco East Bay
resident. More than 126,000 readers rely on Diablo magazine as their source for the
best of the East Bay. Our readers are affluent, with an average income of $305,000, and an
average net worth of $2,630,000—indicating strong consumer buying power. The Diablo reader

has a tremendous affinity for the magazine and looks forward to receiving it each month.

Age
18 to 24 2%
25 to 34 20%
3bto 44 18%
45 to b4 21%
55 to 64 21%
65+ 19%
Median age 48 years
Gender
Female 71%
Male 29%
Education
College degree 73%
Postgraduate degree 28%
For more information, contact Household Composition
your Diablo Publications account =~ Maried 7%
. Single 23%
executive at (925) 943-1111.

Income/Investments
Household income (mean) $305,300
Portfolio value (mean) $1,858,200
Net worth (mean) $2,629,700

Home Ownership

Home ownership 96%
Home value (mean) $1,374,800
Own a vacation or weekend home 27%
— Valued at $750,000 plus 29%
- Valued at $1,000,000 plus 19%

Reader Loyalty

Average length of time as a Diablo reader/subscriber 6.5 years
Spend 30 minutes or more with each issue 67%
Average time spent with each issue 54 minutes
Average number of different times refer to a typical issue 3.3 times
Prefer to read regional magazines to national magazines 60%

(continued on next page)

[ )
Diablo Publications: Diablo magazine | Design for Living magazine | Napa Sonoma magazine | Diablo Arts magazine |
Concierge visitors guides | Destination Oakland visitors guide | Tri-Valley, California Visitors Guide | Custom Publishing
MAGAZINE Diablo magazine = 2520 Camino Diablo = Walnut Creek, CA 94597 = (925) 943-1111 = Fax (925) 943-1045 = www.diablomag.com

CRMA—Diablo magazine 2007 Reader Profile Study, MMR Custom Media Research; The Media Audit, June-August 2007. DMDEMOGRAPHICS10



Reader Affinity

Actions taken by readers as a result of reading Diablo:

Dined at a specific restaurant 85%
Discussed something read with another person 64%
Clipped and saved items of interest 51%
Shopped a specific store 46%
Requested information/bought a product or service 43%
Passed an issue to someone else 41%
Used dining listings to make reservations 32%
Attended an event 31%
Used travel information for trips 24%

Used the following services in the past 12 months

Service: past 12 months
Cleaning service 53%
Certified Public Accountant 50%
Insurance agent 40%
Stock Broker 34%
Financial Planner 31%
Home builder/contractor 30%
Attorney 25%
Pet care services 25%
Pool service 20%

Lifestyle Activities

Beverages consumed:
past 6 months

Local: past year
Home decorating 98%
Gardening 91%
Live theater, musical or dance performances 88%
Attended an event: art/antiques/museum 81%
Attended a sporting event 79%
Gourmet cooking 79%
Attended a concert 75%
Aerobics or calisthenics 62%
Home remodeling B7%
Spa visit 48%
Bicycling 45%
Involved in charities 45%
Golf 38%
Member of a private health club 36%
Snow skiing/snow boarding 31%
Member of a golf or country club 20%

Home Improvements

Home remodeling, last 12 months 57%

-Spent $10,000 or more 20%
Plan to remodel/renovate, next 12 months 43%
Home decorating, last 12 months 81%
Plan to redecorate home, next 12 months 31%
Used a gardener/landscaper, last 12 months 65%

Dining and Entertainment

Wine: Domestic 86%
Wine: Imported 62%
Wine: Champagne/Sparkling 48%
Wine: Port/Sherry/Dessert wines 22%
Wine: Specialty wines and aperitifs 21%
Beer: Domestic beer/ale 58%
Beer: Imported beer/ale 45%
Bottled water 73%
Ready to Drink Iced Tea 33%
Mixed Drinks 48%
Vodka 44%
Tequila 41%
Whisky 32%
—Scotch 19%
—Canadian 5%
—Blended/Rye 2%
Cordials and liqueurs 28%
Gin 28%
Rum 25%
Bourbon 16%
Brandy 14%
Cognac 1%
Irish whiskey 7%
Shopping
Areas shopped at: past year
Walnut Creek: Downtown 85%
Walnut Creek: Broadway Plaza 75%
Danville: Downtown 57%
Pleasanton: Stoneridge Shopping Center 56%
San Francisco 52%
— Embarcadero Center 22%
- Union Square 40%
— Westfield San Francisco Centre 20%
Lafayette: Downtown 45%
Concord: Sunvalley Shopping Center 38%
Berkeley: Fourth Street 36%
Dublin: Hacienda Crossings 35%
Pleasant Hill: Downtown 34%
Pleasanton: Downtown 31%
Danville: Blackhawk Plaza 28%
Emeryville: Bay Street 21%
Oakland: Rockridge 19%
San Ramon: Shops at Bishop Ranch 16%
Oakland: Jack London Square 14%
Livermore: Downtown 13%
South Bay 13%
- Santana Row 1%
— Westfield Valley Fair 6%
Palo Alto: Stanford Shopping Center 1%
Oakland: Old Oakland/Downtown 4%

Average number of times dine out each month 9
Dine out 10 or more times each month 35%
Average number of times entertain in home each month 4

Entertain in home 5 or more times each month 29%

(continued on next page)



Automotive

past year index
Own/lease a sport utility vehicle/van/truck 56% 82
Own/lease a luxury vehicle 46% 221
Readers owning/leasing a vehicle 91% 99
Households owning an imported vehicle 82% 138
Households owning a domestic vehicle 43% 66
Households owning 3 or more vehicles 31% 96
Makes currently owned: European imports
BMW 13% 336
Mercedes Benz 10% 300
Volkswagen 5% 144
Volvo 5% 217
Jaguar 3% 350
Porsche 3% 438
Audi 1% 1138
Land Rover 1% 200
Makes currently owned: Asian imports
Toyota 26% 132
Honda 19% 105
Lexus 14% 278
Acura 9% 339
Infiniti 4% 274
Subaru 3% 107
Makes currently owned: Domestic
Ford 16% 60
Chevrolet 9% 492
GMC 5% 95
Jeep 5% 63
Cadillac 4% 77
Dodge 4% 42
Chrysler 3% 60

Type of stores: past year
Department stores 96%
Sporting goods 62%
Outlets 56%
Cosmetics 37%
Boutiques 36%
Jewelry 29%
- Bought fine jewelry 52%
Make purchasing decisions for children age 17 or younger 46%
Credit cards owned: past year
Visa 88%
MasterCard 62%
American Express 55%
Discover 18%
Travel average average
times overnight

Local: past year travelled stays
San Francisco 77% 8 3
Lake Tahoe/Reno 60% 3 4
Wine Country 59% 3 2
Carmel, Monterey 51% 2 2
Los Angeles 46% 3 3
Livermore Valley Wine Region 34% 3 3
Las Vegas 33% 2 2
Gold Country 32% 3 2
San Diego 31% 2 3
Arizona 18% 2 2
Santa Barbara 18% 2 2
Palm Springs 17% 2 3
Mendocino 13% 1 2
Outside continental US: past 3 years index
Took a foreign trip 81% —
Europe 44% 269
Hawaii 42% 352
Mexico 33% 207
Canada 20% 163
Asia 16% -
Alaska 15% 336
Average number of foreign trips taken in past 3 years 3
Average number of domestic overnight trips taken in past year 10
Average number of domestic round trips by plane 7
Reasons for domestic travel: past year # of times
Personal trip 93% 7
Business trip 29% 8
Reasons for domestic travel by plane: past year # of times
Personal trip 65% 4
Business trip 30% 9
Reasons for foreign travel: past 3 years # of times
Personal trip 75% 3
Business trip 12% 5




Diablo magazine’s unique distribution model delivers a target readership of more than 126,000
per month. Diablo’s circulation is audited by BPA International to provide assurance that all copies
are distributed as promoted. Our core reader base is made up of affluent, loyal readers who receive
Diablo mailed to their homes. By sending in their response cards, they convey their desire to

continue receiving Diablo every month.

Total Distribution 43,500
Qualified circulation 40,000
Bonus distribution 3,600
Total monthly readership 126,000
Location Zip Code
zone 1 Clayton 94517
Concord 94518, 94521

Martinez 94553

Pleasant Hill 94523

Walnut Creek 94595, 94596, 94597, 94598

zone 2 Berkeley 94705, 94707, 94708
Lafayette 94549

Moraga 94556
Oakland/Piedmont 94610, 94611, 94618
Orinda 94563

zone 3 Alamo 94507
Blackhawk 94506

Danville 94526

Diablo 94528

zone 4 Castro Valley 94552
Dublin 94568

Livermore 94550, 94551

Pleasanton 94566, 94588

San Ramon 94582, 94583

PLUS...

Newsstand: Diablo reaches new readers every issue with placement at premier East Bay newsstand locations that
include Andronico’s, Whole Foods, Draeger’s, Lunardi's, Safeway, Barnes & Noble, and Borders.

New Move-ins: Through a partnership with Our Town Hostess, Diablo is personally presented to people who move
into our East Bay target area, giving advertisers the opportunity to reach new residents just as they are establishing
new shopping patterns.

Professional Offices: Placed in more than 1,000 local medical waiting rooms, professional lobbies, gyms and spas,
Diablo reaches a captive audience of patrons eager to read our latest issue.

Community Events and Partnerships: Diablo is distributed at top-tier events and fundraisers, reaching new
readers who are active—and influential—in the community.

Key Transportation Outlets: Diablo magazine is placed in Black Tie Transportation vehicles and at Oakland airport
newsstands, reaching thousands of visitors wanting an “insider’s look” into the East Bay lifestyle.

Diablo Publications: Diablo magazine | Design for Living magazine | Napa Sonoma magazine | Diablo Arts magazine |
Concierge visitors guides | Destination Oakland visitors guide | Tri-Valley, California Visitors Guide | Custom Publishing

MAGAZINE Diablo magazine = 2520 Camino Diablo = Walnut Creek, CA 94597 = (925) 943-1111 = Fax (925) 943-1045 = www.diablomag.com
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Space Production Camera-Ready
Issue Closing Materials Due* Materials Due* On Sale In Homes
January 11/11/09 11/13/09 11/11/09-11/20/09 12/18/09 12/19/09
February 12/15/09 12/18/09 12/15/09-12/24/09 1/722/10 1/23/10
March 1/13/10 1/15/10 1/13/10-1/22/10 2/19/10 2/20/10
April 2/14/10 2/16/10 2/14/10-2/23/10 3/19/10 3/20/10
May 3/17/10 3/21/10 3/17/10-3/28/10 4/23/10 4/24/10
June 4/14/10 4/16/10 4/14/10-4/23/10 5/21/10 5/22/10
July 5/12/10 5/14/10 5/12/10-6/21/10 6/18/10 6/19/10
August 6/15/10 6/18/10 6/15/10-6/25/10 7/23/10 7/24/10
September 7/14/10 7/16/10 7/14/10-7/23/10 8/20/10 8/21/10
October 8/11/10 8/13/10 8/11/10-8/20/10 9/17/10 9/18/10
November 9/15/10 9/17/10 9/156/10-9/24/10 10/22/10 10/23/10
December 10/13/10 10/15/10 10/13/10-10/22/10 11/19/10 11/20/10

*Materials received after the last due date are subject to late charges. Contact the ad production coordinator
prior to the space closing date for an approved extension.

Diablo magazine is recognized nationally for its design and editorial excellence.
Best Cover, Bronze, CRMA Editorial and Design Award—2008

Best Special Theme Issue, WPA Maggie Award—2008

Best Cover, Bronze, CRMA Editorial and Design Award—2007

Reader Service, Silver, CRMA Editorial and Design Award—2007

Best Overall Consumer Publication, WPA Maggie Award—2006

Best Single Editorial lllustration, WPA Maggie Award—2006

Best Special Theme Issue, WPA Maggie Award—2006

General Excellence, Silver, CRMA Editorial and Design Award—2004

Special Issue, Gold, CRMA Editorial and Design Award—2004

... .and 30 more!

Diablo Publications: Diablo magazine | Design for Living magazine | Napa Sonoma magazine | Diablo Arts magazine |
Concierge visitors guides | Destination Oakland visitors guide | Tri-Valley, California Visitors Guide | Custom Publishing

MAGAZINE Diablo magazine = 2520 Camino Diablo * Walnut Creek, CA 94597 = (925) 943-1111 = Fax (925) 943-1045 = www.diablomag.com
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CONSUMER MAGAZINE CIRCULATION STATEMENT
FOR THE 6 MONTH PERIOD ENDED DECEMBER 2008

WORLDWIDE" , ) N . . . '
No attempt has been made to rank the information contained in this report in order of importance, since BPA Worldwide
CONSUMER believes this is a judgment, which must be made by the user of the report.

Two Corporate Drive, Ninth Floor .
Shelton, CT 06484-6259
Phone: +1 203.447.2800
Fax: +1 203.447.2900
www.bpaww.com

BEST OF THE EAST BAY

A not-for-profit organization since 1931,

BPA Worldwide is governed by a tripartite MA G AZINE E \

board comprising media owners, ) ) —
advertising agencies and advertisers. Diablo Country Magazine, Inc. v £

2520 Camino Diablo
Walnut Creek, CA 94597
Tel. : (925) 943-1111

Spanning 25 countries, BPA serves more
than 2,000 B-to-B publications and 500

consumer magazines, plus newspapers, Fax: (925) 943-1045 ) ‘\
events, Web sites, email newsletters, ' : \;\\
databases, wireless and other advertiser- Official Publication of: None ; .
supported media—as well as more than Established: 1979 MEET CHRISTY TURLINGTON BURNS
2,600 advertiser and agency members. and 155 big winners in our annual blowout bash

Visit www.bpaww.com for the latest audit
reports, membership information and

publishing and advertising industry news.

MARKET SERVED

DIABLO, THE MAGAZINE OF THE SAN FRANCISCO EAST BAY serves residential and commercial addresses
located in Alamo, Berkeley, Blackhawk, Castro Valley, Clayton, Concord, Danville, Diablo, Dublin,
Lafayette, Livermore, Martinez, Moraga, Oakland/Piedmont, Orinda, Pleasant Hill, Pleasanton, San
Ramon and Walnut Creek. Also served are other cities primarily in California.

AVERAGE QUALIFIED CIRCULATION

Total Qualified 40,246
Average Rate Base **NC
Variance +/- **NC
Percent +/- **NC
Qualified Paid 3,643
Subscriptions 2,093
Sponsored -
Single-Copy Sales 1,550
Qualified Non-Paid 36,603

**NC = None Claimed

PRICE AND FREQUENCY

$21.02 Average Annual Subscription Order Price for the Period Reported
(Excluding Sponsored Subscriptions)
12 Issues Per Year
$3.95 All Single-Copy Sales Prices for the Period
Average Qualified Circulation Trend Average Annualized Subscription Price
50,000 1
20,000 1 $30.00
30,000 $20.00 A ’/‘\’/‘—’
20,000 1 $10.00 -
10,000 4
$0.00 T T T T
0 i i i i ! 2005 2006 2007 January- July-
2005 2006 2007 January-June  July-December
2008 2008 June 2008 December
[—JQualified Paid Subs [—Qualified Non Paid 2008
I Single-Copy Sales S onsored
Rate Base

1 www.bpaww.com
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Diablo, The Magazine of the East Bay / December 2008
1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD ‘

Qualified Paid Qualified Non-Paid Total Qualified
Copies Percent Copies Percent Copies Percent
Individuals 2,093 5.2 34,738 86.3 36,831 91.5
Membership Benefit - - - - - -
Multi-Copy Same Addressee - - 799 2.0 799 2.0
Sponsored Individually Addressed - - - - - -
Sponsored Multi-Copy Same Addressee - - - - - -
Sub-Total Subscriptions 2,093 5.2 35,537 88.3 37,630 93.5
Single-Copy Sales 1,550 3.9 - - 1,550 3.9
Sponsored Single Copy Sales - - - - - -
Non-Continuous - - 1,066 2.6 1,066 2.6
TOTAL 3,643 9.1 36,603 90.9 40,246 100.0
2. QUALIFIED CIRCULATION BY ISSUES FOR PERIOD ‘
Qualified Paid Qualified Non - Paid
Non- Total
2008 Issue Single-Copy Sales | Subscriptions Total Continuous | Continuous Total Qualified
July 1,860 2,015 3,875 35,402 1,550 36,952 40,827
August 1,481 2,042 3,523 35,327 1,150 36,477 40,000
September 1,737 2,099 3,836 35,281 900 36,181 40,017
October 1,086 2,103 3,189 35,176 1,143 36,319 39,508
November 1,449 2,144 3,593 35,971 1,250 37,221 40,814
December 1,686 2,152 3,838 36,067 400 36,467 40,305

TOTAL NEW AND RENEWED QUALIFIED PAID SUBSCRIPTIONS ORDERED/SOLD FOR THE PERIOD

Includes gross subscription sales/orders with unpaid invoices pending.

3A. PRICES

3B. LENGTH OF SUBSCRIPTIONS

3C. USE OF FREE PROMOTIONAL INCENTIVES PARAGRAPHS 3A THROUGH 3D ARE NOT REQUIRED WHEN THE PAID CIRCULATION
3D. HOW ORDERED IS LESS THAN 50% OF THE AVERAGE CIRCULATION

4. BREAKOUT OF QUALIFIED CIRCULATION TO THE CONSUMER MARKET FOR ISSUE OF NOVEMBER 2008

Qualified continuous and single copy sales circulation for this issue is 1.2% or 461 copies above the average of the other 5 issues reported in Paragraph two.
Qualified non-continuous circulation for this issue is 21.5% or 221 copies above the average of the other 5 issues reported in Paragraph two. (See Paragraph 8).

BUSINESS AND INDUSTRY TOTAL QUALIFIED |PERCENT OF TOTAL] CONTINUOUS NON-CONTINUOUS
Residential and Commercial addresses in:
Zone 1 (Includes Clayton, Concord, Pleasant Hill, Martinez, and Walnut Creek) 7,941 19.4 7,941 -
Zone 2 (Includes Berkeley, Lafayette, Moraga, Oakland/Piedmont, and Orinda) 7,750 19.0 7,750 -
Zone 3 (Includes Alamo, Blackhawk, Danville, and Diablo) 10,121 24.8 10,121 -
Zone 4 (Includes Castro Valley, Dublin, Livermore, Pleasanton, and San Ramon) 9,940 24.4 9,940 -
Other 1,181 2.9 1,181 -
Paid Subscribers 395 1.0 395 -
Single Copy Sales 1,449 3.6 1,449 -
*Multi-Copy Same Addressee 2,037 5.0 787 1,250
*See Paragraph 8 TOTAL QUALIFIED CIRCULATION 40,814 100.0 39,564 1,250

5. QUALIFICATION SOURCE BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER 2008 ‘

Qualified Within

Qualified | Qualified Total

QUALIFICATION SOURCE 1 year 2 years 3 years Non-Paid Paid Qualified | Percent
. TOTAL - Personal direct request from the recipient: 16,370 8,638 1,728 26,736 67.6
a. Written 15,864 8,382 1,661 25,907 65.5
b. Telecommunication 35 11 3 49 0.1
c. Electronic 471 245 64 780 2.0
Il.  TOTAL - Request from recipient’s company: 2 10 4 16 -
a. Written 2 10 4 16
b. Telecommunication - - - - R
c. Electronic - - - - -
Ill.  TOTAL - Membership Benefit: - - - - -
a. Individual - - - -

b. Organizational - - - _ _
V. TOTAL - Communication from recipient or re-distributor (other than request): - - - - -
a. Written - - B N _
b. Telecommunication - - - -
c. Electronic - - - - -
V. TOTAL - Sources other than above (listed alphabetically): 8,140 878 2,345 11,363 28.7
Rosters and directories - - - - -
Licensees - National, State or Local Government - - - - R

Manufacturer’s, distributor’'s and wholesaler’s lists - - - - -
*Other sources 8,140 878 2,345 11,363 28.7

VI. TOTAL - Single-Copy Sales: 1,449 - - 1,449 3.7
TOTAL QUALIFIED CIRCULATION| 25,961 9,526 4,077 39,564 100.0

*See Paragraph 8 PERCENT 65.6 241 10.3 100.0 -

Paid source information can be reported at the option of the publisher.
www.bpaww.com 2



Diablo, The Magazine of the East Bay / December 2008

5. QUALIFICATION SOURCE BREAKOUT OF QUALIFIED NON-CONTINUOUS CIRCULATION FOR ISSUE OF NOVEMBER 2008 ‘

Qualified Within

Qualified | Qualified Total
QUALIFICATION SOURCE 1 year 2 years 3 years Non-Paid Paid Qualified | Percent
. TOTAL - Personal direct request from the recipient:
a. Written
b. Telecommunication
c. Electronic
II.  TOTAL - Request from recipient’s company:
a. Written
b. Telecommunication
c. Electronic
Ill.  TOTAL - Membership Benefit:
a. Individual
b. Organizational
IV. TOTAL - Communication from recipient or re-distributor (other than request):
a. Written
b. Telecommunication
c. Electronic - - -
V. TOTAL - Sources other than above (listed alphabetically): 1,250 - - 1,250 100.0
Rosters and directories - - -
Licensees - National, State or Local Government
Manufacturer’s, distributor’s and wholesaler’s lists - - - - -
*QOther sources 1,250 - - 1,250 100.0
VI. TOTAL - Single-Copy Sales:

TOTAL QUALIFIED CIRCULATION 1,250 - - 1,250 100.0
*See Paragraph 8 PERCENT 100.0 - - 100.0
Paid source information can be reported at the option of the publisher.

6. GEOGRAPHICAL BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER 2008

NON- TOTAL
ZONE/ZIP/CITY CONTINUOUS |CONTINUOUS| QUALIFIED PERCENT
Zone 1

94517, Clayton; 94518, 94521, Concord; 94523, Pleasant Hill; 94553,

Martinez; 94595, 94596, 94597,94598, Walnut Creek 7,941 - 7,941 19.4
Zone 2 -

94705, 94707, 94708, Berkeley; 94549, Lafayette; 94556, Moraga;

94610, 94611, 94618, Oakland/Piedmont; 94563, Orinda 7,750 - 7,750 19.0
Zone 3 )

94507, Alamo; 94506, Blackhawk; 94526, Danville; 94528, Diablo ____ 10,121 - 10,121 24.8
Zone 4 -

94552, Castro Valley; 94568, Dublin; 94550, 94551 Livermore; 94566,

94588, Pleasanton; 94582, 94583, San Ramon 9,940 - 9,940 24.4
Other 1,181 - 1,181 2.9
Paid Subscribers 395 - 395 1.0
Single Copy Sales 1,449 - 1,449 3.6
Bulk 787 1,250 2,037 5.0

TOTAL QUALIFIED CIRCULATION 39,564 1,250 40,814 100.0

www.bpaww.com 3
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7. AVERAGE ANNUAL AUDITED QUALIFIED CIRCULATION AND CURRENT UNAUDITED
CIRCULATION STATEMENTS

Audited Audited Audited |Circulation |Circulation
Data Data Data Claim Claim
*January- | *July-
June December
2005 2006 2007 2008 2008
Total Audit Average Qualified: 39,462 38,859 39,600 39,690 40,246
Rate Base (if any): **NC **NC **NC **NC **NC
Rate Base +/-: **NC **NC **NC **NC **NC
Percent +/-: **NC **NC **NC **NC **NC
Qualified Paid 3,788 4,991 3,790 3,518 3,643
Subscriptions 2,593 3,472 2,094 2,108 2,093
Sponsored - - - - -
Single-Copy Sales 1,195 1,519 1,696 1,410 1,550
Qualified Non-Paid: 35,674 33,868 35,810 36,172 36,603
Post Expire Copies included in
Total Qualified Circulation: ___ **NC **NC **NC **NC **NC
Average Annual Order Price:__ | $ 16.23 $17.44 $16.33 $21.26 $21.02

*NOTE: 2008 data is unaudited. With each successive year, new data will be added until
six 6-month periods are displayed.

**NC = None Claimed.

8. ADDITIONAL DATA

METHOD OF DISTRIBUTION:

Qualified recipients are residents or occupants in the market served. Bulk copies are
delivered for redistribution to a transportation company for passenger use, hotels for in
room placement, and to retailer showrooms. Copies are addressed to individuals or
current residents and mailed periodicals class. Single copies are sold at newsstands.

AVERAGE NON-QUALIFIED CIRCULATION: 3,692 COPIES.

PARAGRAPH 4 - NON-CONTINUOUS:
This issue is 21.5% or 221 copies above the average of the other 5 issues reported in
Paragraph two.

PARAGRAPH 5 CONTINUOUS:
Other sources include 1 source of circulation for quantities of 10,576 copies or 26.7%,
including Realtor lists.

PARAGRAPH 5 NON-CONTINUOUS:
Other sources include 1 source of circulation for quantities of 1,250 copies or 100.0%,
including Event Copies.

PUBLISHER’S AFFIDAVIT

We hereby make oath and say that all data set forth in this statement are true.
Barney Fonzi, Publisher

Sylvia Bajjaliya, Circulation Manager

authorized representative.)
IMPORTANT NOTE:

This unaudited circulation statement has been checked against the previous audit report.
It will be included in the annual audit made by BPA Worldwide.

(At least one of the above signatures must be that of an officer of the publishing company or its

Date signed January 19, 2009
State California
County Contra Costa
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